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How to reduce the influence of oxygen on the shelf life of the jelly
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Abstract: The article analyzed the influence of oxygen that browning and microbial action on
the shelf life of jelly. To control the amount of oxygen in the packaging, barrier properties of
jelly cup, barrier properties of sealing film and sealing performance are the main controlling
factors. In this article, testing methods are introduced, hoping for useful for the actual

production.
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